RESPONSIBLE AND RESPONSIVE TOURISM PLANNING IN THE COMMUNITY

Many people evaluate tourism in terms of its negative aspects such as distrupting
community life, endangering the environment and ignoring community input in the host
communities. However, while the complexity of the operating environment and the intensity
of demanding change in the way of tourism is planned at the community level, differs from
one region to another on account of public participation. The host community is the
destination in which individual, business and government goals become the tangible products

and images of the industry.

A framework for encouraging a more participatory approach to tourism needs to be
developed. Well developed and stronger tourism planning at the community level is vital if
any region or country wishesto deliver exciting and novel tourists experinces in which there is

an emphasis on quality and high value-added components at the destination points.

Community participation in tourism planning is a process of involving allll relevant and
interested parties such as local government officials, local citizens, architects, developers,

. business people and planners when decision making is shared. ..

Tourism planning comes up with a number of constraints to community which are not
been been tackled easily. These constrainsts may result from public participation or the
alienation from the centers of decision making which concemns citizens and community
groups. However , every community must try to find its own way by means of a first order

task in order to assess the costs and benefits of community involvemnet.

There are a variety of formats which are relevant to community involvement in tourism.
One of them is Arenstein’s participation ladder. According to this ladder there are three levels
of involvement of authorities whith citizens, namely non participataion, tokenism and citizen

power.

When authoritative people are accepted as participants, there is an expectation that
messages wll be delivered to their constituencies. Because of the way of being co-opted in the
process, participants may insist that their advice is not equivalent to their constituency’s

consent, they may resent it as unfair. Thus, the relationship between the participants and







